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Purpose: As we entered, 21th century, various types of theme parks are being planned and constructed with the
aim of developing various leisure spaces. However, most of theme parks are developed, as commercial facilities in 22327 22N
terms of business, the theme parks as a public space has been disappeared. So the purpose of this study is to present o2
a public-relief plan for theme parks out of business view. Method: The method of research as follows, this study
starts from how to set the concept of the publicity at the space design. Based on the analysis the period, research and .

. . . . . . Theme-Parked Public Space
literature research, we draw the type of securring publicity at space design, Through the this analysis frame, the Public Space, Publicity
cases by the each type are suggested and the chracteristics are analyzed. Results: The publicity is consisted of 4 Reverse Space
concepts-public service, public interest, fairness and public opinion. From spacial point of view, the characteristics
of publicity are openness, inclusion, communication. And transparency and neutrality are pursued on the process.
The theme park cases by the each type are analyzed through these framework, we can examine the applicability of A CCEPTANCE INFO
the publicity recovery at theme park. Now theme park hinders the development of the public space having publicity.  Received Mar. 27, 2021
the design approach through these diversified frameworks is needed for expansive theme park development. Final revision received Apr. 9, 2021
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Table 1. Theme park definition
Autor Theme park definition Core content

Tourism industry ranging from expositions to amusement parks, government or regional

J. Cameron . e
fairs, museums or zoos or other non-profit facilities

One of the tourism industry

. . Theme settin;
A place that creates an atmosphere of different spaces and times, and concentrates the ¢/

. . .. - . . Obstruction/
A. Millman dominant atmosphere by harmonizing buildings, scenery, trained personnel, vehicles, food s u(.: 1 .
Overall directing/
and beverages, and products to the selected theme. .
Extraordinary
H. Vogel A business that sells experiences by inducing joy or interest Play space
Obstruction/
Freyer An artificial park that offers tourists a new form of leisure Overall directing/
Extraordinary
A park popularized in the United States after Disneyland, with its philosophy of Theme setting/
George Torkildson uniqueness, cleanliness, cleanliness, and stability, and these produce fantasy, magic, escape, Tightness/hygiene/general
and interest. presentation/irregularity
Theme setting/
A building consisting of themed areas as well as clean and high-quality scenery and ride Hygiene/
R. K.Lyon e
facilities Presence or absence of
vehicles
A place for family entertainment aimed at a special theme or historic site that combines Theme setting/
Marriot entertainment, products, winds, and extensions of architectural styles to create an Hardness/
atmosphere that evokes fantasy. Overall directing/irregularity
. An area where you can experience various experiences in itself as a family-oriented park Theme setting/
Korea Tourism R . . X .
.. that is operated in a specially created environment and atmosphere and becomes a Tightness/Overall
Organization L . .
destination in itself. Directing/Extraordinary
. . . . . . Theme settin;
American Real Estate | A family-oriented amusement park operated in a specially created environment and Tightnes; /g/

Research Organization | atmosphere Lo .
ganiz P Overall Directing/Extraordinary

Theme setting/
Tightness/hygiene/general
presentation/irregularity

A place that provides healthy family entertainment based on grills and fantasy and themes

Yeon tack Lee .
in a clean and clean atmosphere.

An enormous closed space that transcends time as a form of a leisure park in which a
certain theme is added for better interest in existing amusement and amusement facilities,
and a specific theme is set and an atmosphere is created to organize the whole in a
consistent manner.

Theme setting/
Hardness/
Overall directing/irregularity

Jae seon Jeong

It has a special theme to be observed, and is provided as a place for family
entertainment, including museums, viewing halls, and other cultural facilities, and
fascination, escape from reality, fame and excitement with excellence, cleanliness, kindness,
and safety as management hearings. Create a fantastic atmosphere

Theme setting/
Hardness/
Hygiene/

Overall directing/irregularity
Theme setting/
Presence/absence of
vehicles/irregularity
Theme setting/
Comprehensive
directing/closing/irregularity

Jae min Kim

Seo ho Um, Cheon beom| Leisure facility that creates an entire environment with a certain theme while creating the
Seo entire space through shows and events.

A park that provides visitors with an experience outside of daily life using appropriate

Young soo Lim . .
s materials with a theme
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Fig. 1. Warner Bros. and Theme Park Six Flags, a movie company
owned by Time Warner, and Paramount’s Theme Park Kings Chain
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Fig. 2. Theme park-like public space (station space) Gimpo Airport
Lotte Mall

Fig. 3. A theme park that exists with control and surveillance
under thorough planning

Fig. 4. Disneyland festival used as a consumption promotion device
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Research Content

The concept of the public domain as
an object of which publicity can be

a
is
of

the
presents
urban space
the  method

and

It stipulates that the
urban design approach

and

It classifies the type by
evaluating the physical status of the

extracting the factors that make up

the

is a matter related to the
publicity of the exterior space of the

Publicity research on the publicity of
building,

office buildings, which occupies most
A method of evaluating the publicity

boundaries of the domain are being
converted and expanded with

of the publicity of architectural urban
through analysis of the publicity of
the exterior space of the building.

of an architectural

created space is mainly based on an
indicator that evaluates the publicity set

concept of blurring

given space.
spaces,
building.
cooperative
established,

well

‘accessibility’ and

selected,

indicators for evaluating publicity vary
'openness',

somewhat from study to study, but in

general,

‘comfort'

questionnaire. Here, the items set as

through a current status survey and a

as

as

are
connection, aesthetics, and location in

common.

Autor
Younggu Lim(2002) | mentioned in architecture and urban

Eunyoung Jang(2002)| spaces is not determined simply by

(2008)
Wangsik Kim(2006)
Kiwon Choi(2005)
Jihye Yoon (2005)

Hongyeong
Cha(2005)
Byeongjoo
Park(2003)
Heewon Choi(2000)
Sangwoon Han(2000)
JeongHyung
Lee(2005)
Seongjun Jang

Jeongsuk Seo(2001) | ball or a person, but is established in
Changgu Jeong

Heewon Choi(2002) | whether the owner of the space is a
Sangwoon Han(2000) | the social relations and actions in a

Snagjin Lim(1997)
Jeong Seok(1994)

Seok Jeong(1994)

Jihye Yoon(2006)
Kwangho Son(2005)

(2005)
Jungjin Shin(2004)
Kiwon Choi(2004)

Jongguk Yoon(2003)
Sangho Lee(2002)
Seyong Kim (2002)

Table 2. Prior research on publicity in architectural urban spaces
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Restoration of publicity in the
theme park space

Fig. 14. Characteristics Types and Expected Effects of Modern
Publicity Conceptual Approach in Space Planning
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