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ABSTRACT

KEYW ORD

Purpose : This study is to analyze the process of keyword change through apartment advertisement on the ~ OHIIE &1
newspaper. We intended to find the way of the flow and trend about a certain change in the residential function 7IHE

of an apartment by the change of social culture in South Korea. Method : In this study, we are targeting apartment

SE

advertisements as a subject in newspapers and the process is as follows. The period was set from the 1960s up to
2015 when apartment advertising started and it was divided every 5 years. The media was selected for the ~ Apartment Advertisement

newspaper. It was aimed at the newspapers that started before 1960 and are still in existence. In addition,

Keyword
Residential Function

newspapers ranked in the top of the circulation were selected. This study excluded company advertisements and
announcement type of advertisements and targeted ads on the first page. When the same ad was displayed several ACCEPTANCE INFO

times, only the first one was selected. this study extracts keywords in headlines, subheadlines, and body copies.
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and keywords were classified according to eight residential functions. These are divided by a unit of 5 years. We  Final revision received Dec 29, 2017

examined the ratios and reviewed the overall flow of these. Result : In the future, apartments in Korea will
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provide more convenient, comfortable and eco-friendly living space along with the development of information
and communication. They will be the space to help residents to be able to establish their individual

self-realization and belong to a member of a local community.
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Table 1. The characteristics by type of apartment advertisement
Type Characteristics

Classified
advertisements.

Ad copy

Display advertisement | Illustration, Photo, Headline, Body copy

Elements  about residential

environment

Pre-sale advertisement
for resident

apartment

Company advertisement | Advertisement of construction company

General pre-sale ad in

display ad form Display ad + Pre-sale ad for resident
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Fig. 2. The components of apartment advertisement
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Table 2. The characteristics by components of apartment advertisement

Element Characteristics

Headline Most highlighting advertising elements

Subheadline | Supplement the headlines

Body copy |Explain the details of the product

Tllustration | Bird's eye view, block plan and etc.
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Table 3. The Residential Function

Residential
Function

Content

Function that can be protect from climate risk such as
p

Safety rain, snow, and earthquake and social risk such as

crime and theft

Function that can help human stay healthy and feel
Comfort |comfortable by satisfying environmental conditions
(warm, air, sound, light, etc.)

Function that can increase proper traffic plan,
rationalization of life, and the efficiency of house work

Function that can secure privacy by planning plan and
plan of proper function space of residential space

Function that can save energy such as electricity,
Economic |heating, water, gas, hot water in the maintenance of
housing

Sociality |Function that interact between family or neighbors

Function for use of personal leisure time that the
support system or separate room

Convenience

Independence

Relaxation

Function that express my preference and taste by
Expressivity |controlling color and formativeness and represent a
sense of belonging as my home
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Table 4. The number of keywords by residential function

Division a* | b|c|d|e| f|g|h|i]|]j [Sum
Advertisement| 3 | 11 | 81 [ 19 | 40 | 30 | 32 | 53 | 17 | 50 | 336
Safety 2 (5 (2|14 2411|129 | 1] 1]/101
Comfort 1 | 1468 |14 |45|20 |27 |35| 5 |31]|260
Convenience | 10 | 29 | 152| 33 | 90 | 88 | 74 | 140| 35 | 152|803
Independence | 1 | 0O | 1 | O | O | 4|00 (1 |2]9
Economic 0| 2 [56|22|33]|21|45]|61|12]|63|315
Sociality 3 11068 | 15|68 |37|39|72]20]|83|415
Relaxation | 2 | 11 | 60 | 14 | 23 | 24 | 34 | 54 | 26 | 59 | 307
Expressivity | 0 | 3 | 8 [ 2 | 6 | 3 |1 | 4|0 2]29
*a:1966-1970, b:1971-1975, ¢:1976-1980, d:1981-1985, €:1986-1990
£:1991-1995, g:1996-2000, h:2001-2005, i:2006-2010, j:2011-2015
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